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IKI hospitality® Logos

VARiations

This slide introduces the Combo-Mark — 
the primary logo format for both IKI 
NORI® and IKI RAMEN® under the IKI 
HOSPITALITY® umbrella. The Combo-Mark 
integrates the Icon-Mark directly within 
the wordmark, sitting between "IKI" and 
the brand name to create a single unified 
lockup. This format is the most versatile 
and most frequently used variation, 
carrying both symbolic identity and 
brand name in one cohesive form.



Each sub-brand uses the same Icon-Mark, 
reinforcing the shared IKI HOSPITALITY® 
family while the name differentiates the 
concept. The Combo-Mark is the 
preferred logo for signage, menus, 
packaging, marketing materials, and any 
context where the brand is being 
introduced or prominently represented. 
It should be reproduced at sufficient 
scale to ensure the Icon-Mark remains 
legible within the lockup.

IKI Ramen + Sushi® 

combo-mark

IKI nori® 

combo-mark

© 2026 IKI HOSPITALITY® (brand-book)

IKI® 

Icon-mark

IKI® 

Combo-mark
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IKI hospitality® Logos

safe zones

The IKI RAMEN® Safe Zone defines the 
minimum amount of clear space that 
must surround the Icon-Mark at all 
times. This protected area is measured 
using the Icon-Mark itself as the unit of 
reference — one full icon-width of white 
space is required on all four sides: top, 
bottom, left, and right. This ensures the 
mark is never crowded by surrounding 
elements, typography, imagery, or the 
edges of any surface it appears on.



Respecting the safe zone is non-
negotiable across every application, 
whether digital or print. It preserves the 
visual integrity and breathing room the 
mark needs to read clearly and carry its 
intended weight. No other graphic 
elements, text, or decorative content 
should ever encroach within this 
boundary. When in doubt, give the mark 
more space — the identity is always 
stronger with room to stand on its own.

white space on the left matching 
1x-1.5X the mark size used from the 

iki hospitality® logo suite

white space on the top matching 
1x-1.5X the mark size used from the 

iki hospitality® logo suite

white space on the bottom matching 
1x-1.5X the mark size used from the 

iki hospitality® logo suite
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white space on the right matching 
1x-1.5X the mark size used from the 

iki hospitality® logo suite
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IKI hospitality® Colors

palette

The IKI hospitality® color palette 
consists of four primary colors — 
Cream, Gold, Gray, and Black. Each is 
selected to reflect the brand's warmth, 
craft, and restraint, working together to 
create a system that feels both 
culturally grounded and visually 
refined.



Each color is documented with its full 
technical values — HEX, RGB, CMYK, HSB, 
and HSL — for consistent reproduction 
across all media. These are the only 
approved color references. Always pull 
directly from these values rather than 
sampling from existing files.

IKI hospitality®

Cream

HEX
RGB
CMYK
HSB
HSL

F8F3EC
248, 243, 236

0, 2, 5, 3
35, 5, 97

35, 46, 95

IKI hospitality®

GOLD

HEX
RGB
CMYK
HSB
HSL

D5B78B
213, 183, 139
0, 14, 35, 16

36, 35, 84
36, 47, 69
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IKI hospitality®

GRAY

IKI hospitality®

Black

HEX
RGB
CMYK
HSB
HSL

636363
99, 99, 99
0, 0, 0, 61

0, 0, 39
0, 0, 39

HEX
RGB
CMYK
HSB
HSL

202020
32, 32, 32
0, 0, 0, 87

0, 0, 13
0, 0, 13
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IKI hospitality® Colors

contrasts

This slide documents the approved color 
pairings within the IKI hospitality® palette 
and their corresponding contrast 
ratios. Each combination is shown with its 
fill color, text color, and a numerical 
contrast score — the higher the number, 
the stronger the legibility. Pairings like 
Black/Cream (14.76) and Cream/Black (14.76) 
represent the highest-contrast options 
and are preferred for body text and 
critical brand communication.



Lower-contrast pairings such as Gray/
Gold (3.14) should be used with intention — 
reserved for decorative or large-scale 
type where legibility demands are 
reduced. When choosing a color 
combination for any application, always 
reference this page to confirm the 
pairing meets the needs of its context. 
Accessibility and visual clarity are as 
much a part of the brand as aesthetics.

© 2026 IKI HOSPITALITY® (brand-book)

IKI 

hospitality®

Contrast 14.76
Fill black
Text Cream

IKI 

hospitality®

Contrast 8.52
Fill black
Text gold

IKI 

hospitality®

Contrast 5.44
Fill gray
Text Cream

IKI 

hospitality®

Contrast 3.14
Fill gray
Text gold

IKI 

hospitality®

Contrast 8.52
Fill gold
Text cream

IKI 

hospitality®

Contrast 3.14
Fill gold
Text gray

IKI 

hospitality®

Contrast 14.76
Fill cream
Text black

IKI 

hospitality®

Contrast 5.44
Fill Cream
Text gray
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IKI hospitality® Colors

ui shades

This slide expands each of the four 
primary IKI hospitality® colors into a full 
11-step shade scale, ranging from 50 
(lightest) to 950 (darkest). Each step is 
labeled with its HEX value and the primary 
color is marked within the scale, serving 
as the anchor point from which all 
lighter and darker variations are 
derived. This system gives designers a 
structured range of tones to draw from 
when building interfaces, layouts, or any 
application requiring depth and 
hierarchy.



These shades are intended for UI and 
digital use — backgrounds, hover states, 
borders, surface layers, and 
typographic hierarchy. Always build 
outward from the primary value and use 
shades consistently within their 
respective color families. Mixing shade 
steps across different color families 
without intention can disrupt the visual 
cohesion of the system.

IKI RAMEN®

Cream

IKI RAMEN®

GOLD

IKI RAMEN®

GRAY

IKI RAMEN®

Black
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primary

50
f8f3ec

100
f0e4d2

200
dec69f

300
c0ab89

400
a39173

500
87785f

600
695d49

700
4f4536

800
362f24

900
1f1b13

950
14100b

50
fcf9f5

100
f7f0e7

200
f0e0cc

300
ebd4b5

400
e5c495

primary

500
d5b78b

600
a8906c

700
7d6a4f

800
514532

900
2c2519

950
1c170f

50
eeeeee

100
dddddd

200
bebebe

300
9e9e9e

400
818181

primary

500
636363

600
505050

700
3b3b3b

800
2a2a2a

900
181818

950
0e0e0e

50
f1f1f1

100
e5e5e5

200
cccccc

300
b0b0b0

400
989898

500
818181

600
6a6a6a

700
525252

800
3e3e3e

900
2a2a2a

primary

950
202020
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IKI hospitality® typography

suite

The IKI hospitality® type suite is built on 
two typefaces: Post Grotesk for 
headings and subheadings, and Guton 
for body copy. Post Grotesk brings a 
bold, contemporary grotesque 
structure to titles and display text, while 
Guton offers a refined, readable 
companion for longer-form content. 
Together they create a typographic 
system with clear hierarchy and tonal 
range.



Each typeface is shown here with its full 
character set — alphabetical, numeric, 
and special characters — so designers 
can assess the complete glyph library 
before use. Both families should be used 
exclusively within their designated roles. 
Substituting or swapping typefaces 
outside of this system disrupts the visual 
consistency that defines the IKI RAMEN® 
brand.

heading+

subheading

font family

Post Grotesk

alphabetical characters

AaBbCcDdEeFfGg
HhIiJjKkLlMmNnO
oPpQqRrSsTtUuV
vWwXxYyZz

numeric values

0123456789

special characters

`~!@#$%^&*()-
_=+[{]}\|;:’”,<.>/?

© 2026 IKI HOSPITALITY® (brand-book)

body

font family

Guton

alphabetical characters

AaBbCcDdEeFfGg
HhIiJjKkLlMmNnO
oPpQqRrSsTtUuVv
WwXxYyZz

numeric values

0123456789

special characters

`~!@#$%^&*()-
_=+[{]}\|;:’”,<.>/?
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IKI hospitality® typography

tracking

Tracking — or letter spacing — is a 
defining characteristic of the IKI 
HOSPITALITY® typographic voice. The 
approved tracking value is set at 4% (40 
units), applied consistently across 
headings and display text. This wider-
than-default spacing gives the type an 
open, considered quality that aligns with 
the brand's refined and deliberate 
aesthetic.



This value should be applied whenever 
brand typography is set in all-caps or at 
display scale. Do not rely on software 
defaults — always set tracking manually 
to the specified value. Inconsistent 
letter spacing, even subtly, undermines 
the typographic precision the brand is 
built on.

heading+

subheading

4% letter spacing (tracking) 

40 letter spacing (tracking) 

sushi + ramen

© 2026 IKI HOSPITALITY® (brand-book)

body

2% letter spacing (tracking) 

20 letter spacing (tracking) 

sushi + ramen
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IKI hospitality® typography

ui scale

This slide defines the IKI hospitality® 
typographic scale — ten size steps 
ranging from 54px down to 10px, each 
paired with its designated font, weight, 
and line height. The larger steps (54px–
37px) use Post Grotesk Bold for display 
and headline use, transitioning to Post 
Grotesk Medium through the mid-range, 
and shifting to Guton at 18px and below 
for body and supporting text.



This scale is the standard reference for 
all digital interface design. Sizes and 
weights should not be improvised — 
always pull from these defined steps to 
maintain consistent hierarchy across 
every screen and layout. Line heights are 
fixed per size tier (120% for headings, 140% 
for body) and should be applied exactly 
as specified.

54px 120% LH

45px 120% LH

37px 120% LH

31px 120% LH

26px 120% LH

22px 120% LH

18px 140% LH

15px 140% LH

12px 140% LH

10px 140% LH
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IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

IKI hospitality® (Mmmm)

post grotesk

bold

post grotesk

bold

post grotesk

bold

post grotesk

medium

post grotesk

medium

post grotesk

medium

guton

medium

guton

regular

guton

regular

guton

regular
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IKI hospitality® Texture

USAGE

The IKI HOSPITALITY® texture library is built 
from graphic elements drawn directly 
from the dining experience — chopsticks 
rendered as bold, illustrative marks 
across five expressive positions. These 
aren't decorative afterthoughts; they're 
brand-native graphic devices that add 
depth, personality, and cultural context 
to any layout they appear in. Used at 
scale as background texture, cropped as 
compositional accents, or scattered as 
pattern fills, they bring the brand to life 
beyond the logo.



This library will expand to include ramen 
noodle patterns and rice grain textures, 
broadening the toolkit for packaging, 
menus, environmental design, and digital 
content. When applying any texture 
element, maintain consistency with the 
brand palette and avoid overuse — these 
elements work best when they add 
atmosphere without competing with the 
primary content.

© 2026 IKI HOSPITALITY® (brand-book)
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IKI hospitality® MOCKUPS

FAVICON

The IKI hospitality® favicon places the 
Icon-Mark directly in the browser tab, 
representing the brand at its smallest 
functional size. As shown here, the mark 
appears alongside the brand name in the 
tab bar, serving as the first visual 
touchpoint when a visitor lands on 
ikiramensushi.com or ikinori.com. At this 
scale, clarity and recognizability are 
everything — the Icon-Mark's bold, 
structured form ensures it reads 
distinctly even at 16×16px.



The favicon should always use the Icon-
Mark on a neutral or brand-approved 
background — never the wordmark or 
any lockup variation, as those do not 
reduce legibly at tab size. This mockup 
reflects the approved implementation 
and should be used as the reference for 
any web development handoff.

© 2026 IKI HOSPITALITY® (brand-book)

IKI RAMEN + SUSHI® IKI NORI®

www.ikiramensushi.com



@IKIRAMENsushi @IKInorisushi

ikiramensushi.com ikinori.com

IKI hospitality® MOCKUPS

MENU

This mockup shows the IKI HOSPITALITY® 
brand system applied to a physical menu. 
The Icon-Mark anchors the top of the 
menu card, while the typography, color 
palette, and layout hierarchy all pull 
directly from the brand standards — 
demonstrating how the identity 
translates to a real, tactile guest-facing 
touchpoint.



The two-tone layout — Cream on top, 
Gold below — reflects the brand palette 
in a functional context, separating menu 
sections while maintaining visual 
cohesion. This mockup serves as a 
reference for how the brand should 
feel in print: considered, clean, and 
culturally grounded.
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